


ʈʘʟʚʠʪʦʝ ʠʥʬʦʨʤʘʮʠʦʥʥʦʝ ʦʙʱʝʩʪʚʦ

10% ɹ = 200 ʪʳʩ. $/ ʛʦʜ

80%

10%

ʉ å 4000 $/ʤʝʩ

ʅ å 100 500 $/ʤʝʩ



ʈʦʩʩʠʷ

ʝʜʘ, ʦʜʝʞʜʘ

ʟʘʱʠʪʘ

ʩʦʟʜʘʥʠʝ 

ʩʝʤʴʠ

ʫʚʘʞʝʥʠʝ

ʨʝʘʣʠʟʘʮʠʷ

ʇʠʨʘʤʠʜʘ ʄʘʩʣʦʫ

~ 70 % ʅ

~ 20 30% ʉ

1% ɹ



ɿʘʜʘʯʘ ʜʣʷ ʈʦʩʩʠʠ ʢ 2010 ʛ.

10% ɹ

50 60% ʉ

30% ʅ



ʉʪʨʫʢʪʫʨʘ ʟʘʥʷʪʦʩʪʠ ʨʘʙʦʯʝʡ ʩʠʣʳ ʚ ʦʪʜʝʣʴʥʳʭ 

ʦʪʨʘʩʣʷʭ ʥʘʨʦʜʥʦʛʦ ʭʦʟʷʡʩʪʚʘ ʚ ʍʍ-ʍXI ʚʝʢʝ

ʉʝʣʴʩʢʦʝ ʭʦʟʷʡʩʪʚʦ

ʇʨʦʤʳʰʣʝʥʥʦʩʪʴ 

ʋʩʣʫʛʠ

1900           1920            1940           1960           1980            2000            2020
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ʏʪʦ ʪʘʢʦʝ ʩʝʪʝʚʦʡ ʙʠʟʥʝʩ?

Multi ïʤʥʦʛʦ

Level ïʫʨʦʚʝʥʴ

Marketing ïʨʳʥʦʢ



ʈʘʟʚʠʪʠʝ ʩʝʪʝʚʦʛʦ ʤʘʨʢʝʪʠʥʛʘ ʚ ʤʠʨʝ
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1990 1992  1994 1996 1998  2000 2002  2004 2006 2008  2010

ɺʥʝʜʨʝʥʠʝɹʳʩʪʨʦʝ ʨʘʟʚʠʪʠʝʅʘʩʳʱʝʥʠʝ



ʄʝʪʦʜ ɸɺʉ

ɸïʚʳʷʩʥʠʪʴ ʦʪʥʦʰʝʥʠʝ ʢ ʩʝʪʝʚʦʤʫ 
ʤʘʨʢʝʪʠʥʛʫ

ɺïʨʘʩʩʢʘʟʘʪʴ ʦ ʩʝʪʝʚʦʤ 
ʤʘʨʢʝʪʠʥʛʝ

ʉïʨʘʩʩʢʘʟʘʪʴ ʦ ʧʨʦʜʫʢʪʝ 
(ʧʨʦʛʨʘʤʤʳ ʇʆ çɻʘʨʘʥʪ ʂʨʝʜʠʪè)



ʈ

ʉ

ɹ

ʀ

ʈʘʙʦʪʘ

ʆʪʜʝʣʴʥʘʷ ʣʠʯʥʦʩʪʴ.  

ɼʦʭʦʜ ʧʦʪʝʥʮʠʘʣʴʥʦ 

ʦʛʨʘʥʠʯʝʥ.

ʉʝʪʴ 

ʈʘʙʦʪʘʝʪ ʢʘʢ ʢʦʤʘʥʜʘ. 

ɼʦʭʦʜ ʧʦʪʝʥʮʠʘʣʴʥʦ 

ʥʝʦʛʨʘʥʠʯʝʥ.



ʈ

ʉ

ɹ

ʀ

ʈïʨʘʙʦʪʘ, ʥʘʝʤʥʳʡ ʪʨʫʜ. 

ʆʪʜʝʣʴʥʘʷ ʣʠʯʥʦʩʪʴ.                  

20 ï30% ʦʪ ʚʣʦʞʝʥʥʦʛʦ ʪʨʫʜʘ.



ʈ

ʉ

ɹ

ʀʉïʤʝʣʢʠʡ ʩʦʙʩʪʚʝʥʥʠʢ.

ʀʟ 100 ʯʝʣʦʚʝʢ ʚ ʧʝʨʚʳʡ ʛʦʜ       

90 ʯʝʣʦʚʝʢ ʨʘʟʦʨʷʶʪʩʷ!

ɺ ʩʣʝʜʫʶʱʠʝ 3-4 ʛʦʜʘ ʠʟ 

ʦʩʪʘʚʰʠʭʩʷ 10 ï8  ʯʝʣʦʚʝʢ 

ʨʘʟʦʨʷʶʪʩʷ!!!             



98:2
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1 ʯʝʣʦʚʝʢ ʟʘʪʨʘʯʠʚʘʝʪ 

100%?!ʫʩʠʣʠʡ ïʜʦʭʦʜ 

ʧʦʪʝʥʮʠʘʣʴʥʦ ʦʛʨʘʥʠʯʝʥ!
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ʈ 
ʨʘʙʦʪʘ

ʉ
ʩʦʙʩʪʚʝʥʥʠʢ

ɹ 
ʙʠʟʥʝʩ

ʀ
ʠʥʚʝʩʪʦʨ



ɹïʙʠʟʥʝʩ, ʩʝʪʴ, ʢʦʤʘʥʜʘ.    
1% ʫʩʠʣʠʡ ʦʪ 100 ʯʝʣʦʚʝʢ ʠ 

ʙʦʣʝʝ ïʜʦʭʦʜ ʧʦʪʝʥʮʠʘʣʴʥʦ 

ʥʝʦʛʨʘʥʠʯʝʥ!!!
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ʈ 
ʨʘʙʦʪʘ

ʉ
ʩʦʙʩʪʚʝʥʥʠʢ

ɹ 
ʙʠʟʥʝʩ

ʀ
ʠʥʚʝʩʪʦʨ

1000$

ɹʠʟʥʝʩ çʧʦʜ ʢʣʶʯè
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ɻʜʝ ʥʘʡʪʠ ʣʶʜʝʡ?


